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Disclaimer

The opinions of the contributors expressed herein do not 

necessarily state or reflect those of the International Carwash 

Association, its directors or employees. Reference herein to any 

specific commercial products, process, or service by trade 

name, trademark manufacturer, or otherwise, shall not constitute 

or imply an endorsement, recommendation, or support by the 

International Carwash Association. The International Carwash 

Association makes no warranty, express or implied, nor does it 

assume any legal liability or responsibility for the accuracy, 

completeness, or usefulness of any information, product, or 

process described in these materials.



Disclaimer Continued

All commentary and information provided by the speakers represents 
individualsô opinion only. International Carwash Association makes no 
recommendation or representation regarding such market information and 
commentary. All such information and commentary is subject to change 
without prior notice.  Any prediction, estimation and projection is not 
necessarily indicative of future performance and is for reference only.  
International Carwash Association will not accept any responsibility or liability 
of any kind with respect to such information or opinion expressed herein.  
Investment involves risk. Past performance of any business opportunity is no 
guide to its future performance. The information or investment opportunities 
expressed herein may not be suitable for all investors. Before making any 
investment decision, investors should read and understand the relevant 
nature, risks, terms and conditions of an investment opportunity and be 
capable of and wiling to assume the associated risks in light of their own 
investment objectives, financial circumstances or particular needs and 
exercise their independent judgment. If needed, investors should seek 
independent professional advice.



Notice 

It is the policy of the International Carwash Association to 
comply with all antitrust and competition laws. The fundamental 
objective of the antitrust laws is to protect and promote free and 
fair competition.  These laws reflect the belief that a competitive 
marketplace will enable consumers to obtain the highest quality 
goods and services at the lowest price.  The Association 
supports the public policies embodied in these laws, and it is the 
Association's policy to comply fully with them.  Thus, out of an 
abundance of caution, if today's discussion appears to implicate, 
to any degree, prohibited topics such as pricing, price fixing, 
market allocation, boycotts, exclusive dealings, resale 
restrictions or preferential treatment, such discussion shall be 
terminated immediately.  Any questions about the propriety of a 
discussion should be raised immediately with the Associationôs 
legal counsel.
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Five Study Areas

Credit cards are good for carwash health.

The rise of monthly unlimited passes.

Marketing Methods: Success or failure?

Trading Spaces: Switching carwash formats.

The frequent customer: Rarer than you think.
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Introduction

Methodology,  participation, and thanks.  
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Credit cards are good for carwash health
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Credit cards are good for carwash health

Great Lakes Full Service Study Results

�„ 18-month time period

�„ Compared only washes purchased

�„ Excluded big ticket items

�„ Annual passes, details, ticket books

�„ Excluded small ticket items

�„ Gum, candy, drinks, cards

�„ Analyzed cash vs. credit card sales

�„ Broken out by type of wash, packages, extras 

and discounts


